








Goodwill Industries of Long Beach and South Bay Aquarium On Wheels outreach program from Aquarium of the Pacific.
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ble gifts from individuals, foundations 
and corporations, and grants from gov-
ernmental agencies. Other nonprofits 
have less diverse sources of funding and 
may rely heavily on a single source such 
as individual donations, foundation  
grants or government contracts. The 
profile of revenue support for Long 
Beach nonprofits indicates that fee-
for-service is the largest source of 
funds. This result is somewhat skewed  
because of the presence of the large 
health care segment where fee-for-ser-
vice is the largest source of revenue.

Sources of Contributed Income
Since the majority of activities of 

nonprofits, excluding fee-for-service, 
are directed to serving the needs of 
low-income individuals and families, a 
different focus on revenues is to address 
private contributed income. Contrib-
uted income, defined as income derived 
from individual cash donations, corpo-
rate support or grants from foundations, 
represents 42 percent of all revenues 
(Figure 3). Individual contributions 
account for 50 percent of all contrib-
uted income. The ability of nonprofits to 
provide services in their communities is 

heavily dependent upon the donations 
of individuals, foundations and corpo-
rations (Figure 4).

How are the revenues spent?
The overwhelming majority of all 

expenditures are for program services. 
Only 0.3 percent of expenditures go to 
fundraising activities (Figure 5).

Economic Impact of Nonprofits 
Value of Expenditures 

The direct value of the total expen-
ditures of the nonprofit sector is $1.8 
billion dollars. In addition, these expen-
ditures create further economic activ-
ity in the region. For example, a Long 
Beach nonprofit may purchase office 
supplies from a firm located in Long 
Beach or in the five-county region. The 
revenue received by the office supply 
enterprise supports its ability to hire 
labor and other resources. In addition, 
workers of nonprofits and their vendors 
spend their income in Long Beach and 
in the region. This gives rise to a multi-
plier effect, which we have labeled the 
indirect impact. In terms of the value 
of expenditures, the indirect impact is 
$1.2 billion. The total economic impact 



The Long Beach Symphony Orchestra
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is $3.0 billion (Figure 6). To put these 
values in perspective, the economic 
impact of California State University, 
Long Beach is $1 billion and the impact 
of all of the businesses in downtown 
Long Beach is $11.5 billion. 

Value of Employment
As indicated below, nonprofits direct-

ly account for over 13,027 jobs in Long 
Beach. These jobs in turn create anoth-
er 9,400 jobs throughout the region, 
raising the total number of jobs to over 
22,427. Stated differently, in the absence 
of the nonprofits in the City of Long 
Beach, the region would have 22,427 
fewer jobs (Figure 7).

Value of Payroll
The aggregate annual payroll of the 

13,027 nonprofit workers in Long Beach 
is $459 million dollars. This payroll sup-
ports an additional 9,400 jobs in the 
region. These workers receive an annual 
payroll of $338 million yielding a total 
payroll impact in the region of $797 mil-
lion (Figure 8).

Conclusion
The nonprofit sector is an important 

contributor to the quality of life in Long 

Beach and is a large and essential com-
ponent of the city’s economy. Almost 
every member of the community has 
some contact, either direct or indirect, 
with a nonprofit organization located in 
Long Beach. Many residents and busi-
ness leaders understand the important 
contribution that nonprofits make in 
improving the quality of life for Long 
Beach residents as well as those resid-
ing in the region. Now we may also rec-
ognize that the nonprofit sector is an 
important engine of economic activ-
ity. Long Beach nonprofits account for 
over 6 percent of all Long Beach jobs 
(1 in 17). Long Beach nonprofits employ 
13,000 workers, support payroll of $459 
million and produce goods and services 
valued at almost $1.8 billion. The total 
economic impact of nonprofits, both in 
Long Beach and the five-county region, 
generates 22,427 jobs with a payroll of 
$797 million and goods and services 
valued at $3.0 billion. 

On all levels—organization, commu-
nity, and economy—Long Beach non-
profits have impacts that are identical 
to for-profit organizations. They employ 
people, purchase goods and services, 
invest in buildings and equipment, pay 
taxes, and supply goods and services. 

Adding Value



Children at Long Beach Day Nursery
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And like their for-profit counterparts, 
nonprofits need access to capital, tech-
nical and professional expertise and 
a stable, supportive community envi-
ronment. Long Beach nonprofits are 
profitable partners for the City of Long 
Beach.

1Data for this report was derived from the 
following sources: www.guidestar.org main-
tains a listing of nonprofit 501(c)(3) that have 
annual revenues over $25,000 and file a tax 
return (Form 990) with the IRS; a survey of 
Long Beach Nonprofits by the LBNP; and 
the database maintained by the California 
State University, Long Beach Office of Eco-
nomic Research. All data was collected in 
2006–2007.

2Payroll shown in this report is the total 
amount of wages paid to employees by em-
ployers covered by the Unemployment Insur-
ance code, irrespective of any taxing limit. 
Payroll is not limited to wages but may in-
clude share payments, bonuses, or lump sum 
vacation payments. 

3http://w w w.independentsector.org.  
The estimate is based on the average hourly 
wage of all production and non-supervi-
sory workers and includes a 12 percent fringe  
benefits factor. 
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