











ble gifts from individuals, foundations
and corporations, and grants from gov-
ernmental agencies. Other nonprofits
have less diverse sources of funding and
may rely heavily on a single source such
as individual donations, foundation
grants or government contracts. The
profile of revenue support for Long
Beach nonprofits indicates that fee-
for-service is the largest source of
funds. This result is somewhat skewed
because of the presence of the large
health care segment where fee-for-ser-
vice is the largest source of revenue.

Sources of Contributed Income

Since the majority of activities of
nonprofits, excluding fee-for-service,
are directed to serving the needs of
low-income individuals and families, a
different focus on revenues is to address
private contributed income. Contrib-
uted income, defined as income derived
from individual cash donations, corpo-
rate support or grants from foundations,
represents 42 percent of all revenues
(Figure 3). Individual contributions
account for 50 percent of all contrib-
uted income. The ability of nonprofits to
provide services in their communities is

heavily dependent upon the donations
of individuals, foundations and corpo-
rations (Figure 4).

How are the revenues spent?

The overwhelming majority of all
expenditures are for program services.
Only 0.3 percent of expenditures go to
fundraising activities (Figure 5).

Economic Impact of Nonprofits
Value of Expenditures

The direct value of the total expen-
ditures of the nonprofit sector is $1.8
billion dollars. In addition, these expen-
ditures create further economic activ-
ity in the region. For example, a Long
Beach nonprofit may purchase office
supplies from a firm located in Long
Beach or in the five-county region. The
revenue received by the office supply
enterprise supports its ability to hire
labor and other resources. In addition,
workers of nonprofits and their vendors
spend their income in Long Beach and
in the region. This gives rise to a multi-
plier effect, which we have labeled the
indirect impact. In terms of the value
of expenditures, the indirect impact is
$1.2 billion. The total economic impact
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Goodwill Industries of Long Beach and South Bay

Aquarium On Wheels outreach program from Aquarium of the Pacific.
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is $3.0 billion (Figure 6). To put these
values in perspective, the economic
impact of California State University,
Long Beach is $1 billion and the impact
of all of the businesses in downtown
Long Beach is $11.5 billion.

Value of Employment

As indicated below, nonprofits direct-
ly account for over 13,027 jobs in Long
Beach. These jobs in turn create anoth-
er 9,400 jobs throughout the region,
raising the total number of jobs to over
22,427. Stated differently, in the absence
of the nonprofits in the City of Long
Beach, the region would have 22,427
fewer jobs (Figure 7).

Value of Payroll

The aggregate annual payroll of the
13,027 nonprofit workers in Long Beach
is $459 million dollars. This payroll sup-
ports an additional 9,400 jobs in the
region. These workers receive an annual
payroll of $338 million yielding a total
payroll impact in the region of $797 mil-
lion (Figure 8).

Conclusion
The nonprofit sector is an important
contributor to the quality of life in Long

Beach and is a large and essential com-
ponent of the city’s economy. Almost
every member of the community has
some contact, either direct or indirect,
with a nonprofit organization located in
Long Beach. Many residents and busi-
ness leaders understand the important
contribution that nonprofits make in
improving the quality of life for Long
Beach residents as well as those resid-
ing in the region. Now we may also rec-
ognize that the nonprofit sector is an
important engine of economic activ-
ity. Long Beach nonprofits account for
over 6 percent of all Long Beach jobs
(1 in 17). Long Beach nonprofits employ
13,000 workers, support payroll of $459
million and produce goods and services
valued at almost $1.8 billion. The total
economic impact of nonprofits, both in
Long Beach and the five-county region,
generates 22,427 jobs with a payroll of
$797 million and goods and services
valued at $3.0 billion.

On all levels—organization, commu-
nity, and economy—Long Beach non-
profits have impacts that are identical
to for-profit organizations. They employ
people, purchase goods and services,
invest in buildings and equipment, pay
taxes, and supply goods and services.

The Long Beach Symphony Orchestra




And like their for-profit counterparts,
nonprofits need access to capital, tech-
nical and professional expertise and
a stable, supportive community envi-
ronment. Long Beach nonprofits are
profitable partners for the City of Long
Beach.

"Data for this report was derived from the
following sources: www.guidestar.org main-
tains a listing of nonprofit 501(c)(3) that have
annual revenues over $25,000 and file a tax
return (Form 990) with the IRS; a survey of
Long Beach Nonprofits by the LBNP; and
the database maintained by the California
State University, Long Beach Office of Eco-
nomic Research. All data was collected in
2006-2007.

ZPayroll shown in this report is the total
amount of wages paid to employees by em-
ployers covered by the Unemployment Insur-
ance code, irrespective of any taxing limit.
Payroll is not limited to wages but may in-
clude share payments, bonuses, or lump sum
vacation payments.

Shttp://www.independentsector.org.
The estimate is based on the average hourly
wage of all production and non-supervi-
sory workers and includes a 12 percent fringe
benefits factor.

Children at Long Beach Day Nursery

Survey Participants

Action House

AIDS Food Store

Algalita Marine Research Foundation

All Wildlife Rescue & Education Foundation
Alpert Jewish Community Center of Long Beach
American Gold Star Manor

Aquarium of the Pacific

Arts and Services for Disabled

Arts Council for Long Beach

Assistance League of Long Beach

Autism Society of America—Greater Long
Beach/South Bay Chapter

Betty Clooney Foundation

Bikestation

Boy Scouts of America—Long Beach Area Council
Boys and Girls Clubs of Long Beach

Brethren Manor

California Heights Neighborhood Association
California Pools of Hope

California State Student Association
Cambodian Civilization Association

Catholic Charities of Los Angeles, Inc.
Centro Community Hispanic Association
ChildNet Youth and Family Services, Inc.
Children’s Dental Clinic

Community Hospital of Long Beach
Conservation Corps of Long Beach

Echo Long Beach

Elixir Fund

Excelsus Music Collaborators

Fair Housing Foundation

Families Uniting Families

Food Finders

For the Child

Forty Plus Modeling Troupe

Friends of Amateur Rocketry

Friends of Colorado Lagoon

Friends of Long Beach Animals

Friends of the Historic Lafayette

Garage Theatre

Girl Scout Council of Greater Long Beach
Goodwill Industries of Long Beach and South Bay

Greater Long Beach Interfaith Community
Organization

Guam Communications Network

Historical Society of Long Beach

Housing Development Company—Long Beach
Inter Community Care Centers

Jewish Family & Children’s Service of Long
Beach—West Orange County

John Tracy Clinic
Khmer Arts Academy
Khmer Parent Association

Leadership Long Beach

Legal Aid Foundation of Long Beach
LINC Housing Corporation

Loloma Foundation

Long Beach AIDS Foundation

Long Beach Bar Foundation

Long Beach BLAST—Better Learning After
School Today

Long Beach Cares

Long Beach Community Services Development
Corporation

Long Beach Day Nursery

Long Beach Education Fund

Long Beach Memorial Medical Center
Long Beach Museum of Art

Long Beach Nonprofit Partnership
Long Beach Rescue Mission

Long Beach Symphony Association
Marguerite Kiefer Education Center
Mental Health Association
Museum of Latin American Art
Musical Theatre West

New Hope Grief Support Community
New Image Emergency Shelter
New Life Beginnings

Out and About Long Beach
Partners of Parks

Pathways Volunteer Hospice
Rancho Los Alamitos Associates
Rebuilding Together Long Beach
RMS Queen Mary Foundation
Salvation Army Services

Social Technology Solutions

South Coast Chorale

Southern California Institute for Research and
Education

St. Mary’s Medical Center

The California Conference for Equality and
Justice

The Center Long Beach

The Children’s Clinic

The Guidance Center

The Red Cross—Long Beach Chapter
The Tolerance Education Foundation
Tichenor Orthopedic Clinic for Children
U.S. Vets, Inc.

UAW—Labor Employment and Training
Corporation

Westside Neighborhood Clinic

Women in Non-Traditional Employment Roles
WomenShelter of Long Beach

YMCA of Greater Long Beach

Young Horizons Child Development Center
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City of Long Beach

About the LBNP
The Long Beach Nonprofit Partnership (LBNP) is dedicated to strengthening area
nonprofit organizations through leadership, education and collaboration. Our
focus is to provide community organizations and institutions with training, tools,
and resources that directly improve their ability to serve their constituents. Our
clients represent the broadest spectrum of organizations, from shelters, schools, and
senior centers, to heritage preservation organizations. The Long Beach Nonprofit
Partnership exists to ensure that these vital organizations are strong and sustainable.
LBNP...Making Missions Possible!

LBNP Board of Directors

Stephen Gordon, President
Lupe Macker, Vice President Ml Dennis Thys, Secretary M Mark Gray, Treasurer

Eleanor Aguilar M Helene Ansel M Valerie Bordeaux ™ Gloria Cordero Ml James Drake Ml Paul Fornell M Nancy Fox
Freda Hinsche Otto ! Shannon Johnston M Eric Marsh B Susan Wise ! Cynthia Young

LBNP Staff
Judy Ross, Executive Director

John Glaza, Director, Capacity Development Services B Susan Frisk, Information Services Manager
Christine Manvi, Membership Coordinator M April Lisonbee, CSULB Research Intern

Long Beach Nonprofit Partnership
3635 Atlantic Avenue, Long Beach, CA 90807, Tel. (562) 290-0018
www.lbnp.org

This publication was made possible by the generous support of California State University Long Beach, University College and Extension Services,
the City of Long Beach Economic Development Bureau, the Long Beach Community Foundation, and the Josephine S. Gumbiner Foundation.

This study was prepared by Drs. Lisa M. Grobar and Joseph P. Magaddino. The authors may be contacted at (562) 985-5061 or oer@csulb.edu. To
calculate the indirect impacts, the authors used the INPLAN model for the five-county Southern California region.
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Nonprofit Partnership, Long Beach Rescue Mission, Long Beach Symphony Orchestra, RMS Queen Mary Foundation, The California Conference for Equality and Justice,
Young Horizons Child Development Center/Richard Adams.



